
dgmSearchLab Drives 91% Sales Increase for Eclipse 
Internet Through Integrated PPC Campaign 

Eclipse Internet were established in 1995, 
and are one of the country’s leading broad-
band suppliers. 

Campaign Objectives

Increase sales for the ÆĄ Eclipse Internet 
products including leased line, hosted  
exchange and eStore.

Target the SME purchases and inþuenc-ÆĄ
ers, scoring higher conversion rate in this 
segment.

Contribute to understanding of customer ÆĄ
purchase behaviour.

Increase brand awareness of ÆĄ Eclipse  
Internet brand.

Industry Issues

Being an online company, having presence 
in the online market is essential to Eclipse 
Internet as their industry is very competitive. 
By running a PPC campaign they are able 
to increase both sales and brand awareness  
within their marketplace. Eclipse Inter-
net wish to position themselves within the 
broadband market as a high end supplier 
and are therefore looking to concentrate 
on a particular segment of the market. By 
working closely with Eclipse Internet, dgm 
SearchLab were able to facilitate this and  
enabled them to successfully interact with 
their target audience.

Brief

Increase the presence of the Eclipse  
Internet brand presence in the search 
engines and increase sales of Eclipse  
Internet’s main products whilst at the 
same time providing strategically valuable  
consumer purchase intelligence.  

Solution

dgmSearchlab used its extensive ex-
perience in the B2B sector to create an  
integrated campaign that deployed a fully 
rationalised high conversion keyword list 
and drove maximum value from the budget.   
Highlights include:-

Extensive client and market sector  ÆĄ
analysis ensured a streamlined keyword 
strategy.

A mix of branded product speciýc   ÆĄ
keywords were used to capture trafýc

Day Part Targeting was used to ensure  ÆĄ
relevancy and increase conversion rate.

Product portfolio segmented and key  ÆĄ
products targeted.

All Search Engines tested for compliance.ÆĄ

Campaign was integrated with other  ÆĄ
digital channels ï SEO and afýliate  
marketing.
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By closely monitoring and reacting to  
changes in market conditions, dgm 
Searchlab were able to maximise return  
on investment and through this streamlin-
ing provide accurate customer behaviour  
details to inform future online and ofþine  
marketing campaigns.

Results

Number of sales doubled.ÆĄ

PPC channel drove revenue increases of ÆĄ
209% within 8 months of activity. 

Increased efýciency of PPC campaign led ÆĄ
to lower costs whilst maintaining a similar 
positioning in the search engines.

CPA fell signiýcantly meaning ÆĄ Eclipse  
Internet saw a better return on invest-
ment.

 
Increased visibility in the natural search ÆĄ
listings.

Top position achieved for strategic product ÆĄ
keywords in the natural search rankings.

dgmSearchLab was able to reduce the  
overall Cost Per Click (CPC) of the  
campaign whilst delivering twice the number  
of conversions. The increased efýciency  
of the campaign meant that costs fell but  
conversions and revenue rose. This meant 
Eclipse Internet started seeing a better  
return on investment and a much lower  
cost per acquisition (CPA).




